Teaching Innovation

through the Integration of Service Learning
into “The Social-Psychology of Dress”
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“The superior man on
grounds of culture
meets with his friends,
and by friendship
helps his virtue.”

(Confucian Analects)
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“Solidarity”
(inner capacity
by all human
beings to do
good, {fiF55);
to help the virtue
of love (2 %)

The faith in Christ has kept our hearts big.
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Fu Jen Catholic University is an
academic community of students
and teachers closely associated in
fostering the growth of the whole
person, on the basis of Truth,
Goodness, Beauty, and Holiness. Fu
Jen is committed to a dialogue
leading to the integration of
Chinese culture and Christian faith;
to academic research and the
promotion of genuine knowledge;
to the development of society and
the advancement of humankind.
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From a university with
tradition to an
institution with an
international feature
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The only excellent
Catholic university in
the Chinese-speaking
areas.










Department of Textiles and Clothing (TC)
Mission
Promote (1) responsible consumer behavior (2) well-being of the family

and (3) quality of life, as far as these can be realized by means of
textiles and clothing.
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Department of Textiles and Clothing (TC)
Service Learning

TC curriculum provides the service learning opportunities for students
to be concerned about the sustainability issues and the vulnerable
consumers in the society.




Department of Textiles and Clothing (TC)
Service Learning

TC Fashion Design students created hospice uniforms, “the last
garment,” for the residents of Nirmal Hriday - The house of dying (F£5F
Z 2%), one of Mother Teresa Missionaries of Charity at Kalighat, India.
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Department of Textiles and Clothing (TC)
Service Learning

TC curriculum provides the service learning opportunities for students
to be concerned about the sustainability issues and the vulnerable
consumers in the society.

M '
3 b8 3

patients | /&




Textile and Fashion Design and Social
Engagement around the World in Higher Edu.

Royal College Connell Univ., t:tse'SS'rF])isl
of Art, UK USA T
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Textile and Fashion Design and Social
Engagement around the World in Higher Edu.

e Youreable Design” (B4 #:=1)
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Textile and Fashion Design and Social
Engagement around the World in Higher Edu.

Stanford Center on Longevity, USA (5EFHE-REZEH0)): R EIREEE TR

e “PROMOTING LIFELONG HEALTHY HABITS THROUGH DESIGN”—4 7 PR AF- {2 EF
BE[ " AEFR(E , (Healthy Living) ~ ' #15f&fEF | (Social Engagement) A
A4 |, (Financial Security)]

e Create well-designed, practical solutions that address key issues associated
with aging

e Encourage a new generation of students to become knowledgeable about
aging issues

e Provide promising designers with a path to drive change in the world

STANFORD L :
@ CENTERON Redesigning Long Life 15
Zd LONGEVITY



Textile and Fashion Design and Social
Engagement around the World in Higher Edu.

* Social changes (e.g., aging)
e Sustainability

e Future fashion designers will play a new role and need new skill sets
—have traditional academic knowledge and technical skills

—detect the problems and issues behind the social and cultural
context to build up the understanding

—know how to design products that meet the needs of individual or
society for the improvements of quality in human



Textile and Fashion Design and Social
Engagement around the World in Higher Edu.

* An evolving education for fashion design (and marketing)

—Creates socially engaged curricula and design (and
marketing) projects

—Design (and marketing) students become future “agent of
change”

—Anticipate better solutions for concerns such as the
economic, social, and ecological sustainability (Faerm,
2012).



Innovation teaching to promote the community
engagement with service learning

The Social-psychology of
Dress (Fashion)
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The Social-psychology of Dress (Fashion)

Appearance
Management

Cultural
Change
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o |
7

T Y AL WA TN W N IO T T PN TR
- . 33’-‘*“""‘“*14‘)%‘*' SEF S

Body Image

Self- |I
concept
Gender
Roles
Human

Development

Social-

psychology
of Dress

a

Target

S

Consumer

h

Market

4




Social-

psychology
of Dress

Service-
Learning




The Integration of Service Learning
into “The Social-Psychology of Dress”




Innovative Teaching Strategies

* The Social-psychology of Dress (Fashion) was typically taught
in classroom with lectures of concepts, models, and theories.

e Beside the in-class lectures, the service learning projects were
required within the courses.

e Students were asked to apply course concepts or theories to
community-based activities in which the experiential
opportunities in real world contexts were given to students for
developing skills of community engagement and marketing
analysis.



Innovative Teaching Strategies

Why older persons?
e Older persons are increasing in numbers worldwide.

e The fashion industry has largely ignored consumers in later adult
ages.

 We are under-serving an important market.
e Stereotypes of older persons
e Do our students realize the importance of older consumer?

e Are our students familiar with the older consumer?



Why older persons?

e Taiwan’s Aging Population Pace
Breaks World Record:

» Elderly are more than youth in
2016

> Become the “oldest” nation in
the world in 2050

e Of the 2.8 million elderly people in
Taiwan, one in every 10 people
suffers from depression




Innovative Teaching Strategies

How to serve older persons?
e Service Design + Social design

e The user-centered design concept and community-based activities
were formulated by students, teacher, and community partners
based on the significant needs in the community, while affording
students opportunities to be creative.

 Undergraduate students participated in the service-learning for the

different communities (e.g., 5AEZ A\ ES o -mE ERERL, FEELL

e NBERE-Hit In & Out 48488, Z=IIFE I 22) with
the projects related to Dress (Fashion) professions.
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Innovative Teaching Strategies

Bliss Beanbags
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Happiness Fashion
Show

( "One-day Model” ) = eR B A ST
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Happiness Fiber Art




Innovative Teaching Strategies

Service-learning Projects—Bliss Beanbag with

Function and Fun (B?F?) =&/ £14%

« Why beanbags?
»Good for health(
»Good for balance
»Fun and function
»Nostalgic




Innovative Teaching Strategies

Service-learning Projects— ZEIFEF(—HS)
« Why “one-day model” or “fashion show?”
»Prevent dementia
>Self-esteem
»Creativity

»Social Interaction
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Service-learning Projects-F iR E 7 2 Ek—&t BE R 4# B
« Why "Happiness Fiber Art" ?
e “Art filled occupational voids, distracted thoughts of illness”

* “Improved well-being by decreasing negative emotions and
increasing positive ones”

* “Improved medical outcomes, trends toward reduced depression”
e “Reductions in stress and anxiety; increases in positive emotions”

 “Improvements in flow and spontaneity, expression of grief,
positive identity, and social networks”




Innovative Teaching Strategies p
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« Why "Happiness Fiber Art" ?
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Innovative Teaching Strategies

e Skill needed ® |[nterview e Feedback
Elderly in

Community

e Community e Drafts e Written
needs e Revision e Oral
* Proposal e Final products presentation

Students in
Class




Innovative Teaching Strategies
Collaborative Communities
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Innovative Teaching Strategies
Collaborative Communities and Company
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Innovative
Teaching
Outcomes
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Innovative Teaching Outcomes
Bliss Beanbag == &,") &) 44




Innovative Teaching Outcomes

Bliss Beanbag =4z B 4%




Innovative Teaching Outcomes
Bliss Beanbag ==& /) B144




Innovative Teaching Outcomes
Bliss Beanbag == &,") &) 44

P T T] ] -~ 74
= o 1 :




Innovative Teaching Outcomes
Bliss Beanbag == &,") &) 44




Innovative Teaching Outcomes
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Innovative
Teaching
Outcomes
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Innovative
Teaching
Outcomes

= @5 E5
Happiness

Fashion Show
(ONE DAY MODEL)

e |nterview

e Theme Revision

e Accessory

e Styling & Make-up




Innovative Teaching Outcomes
Happiness Fashion Show=2f&H5 =135 (Interview)
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Innovative Teaching Outcomes
Happiness Fashion Show=24& 5 21 55 (Interview)




Innovative Teaching Outco
Happiness Fashion Show
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Innovative Teaching Outcomes
Happiness Fashion Show =& 515155




Innovative Teaching Outcomes
Happiness Fashion Show= &[5 15155




Innovative Teaching Outcomes
Happiness Fashion Show== &5 255




Innovative Teaching Outcomes
Happiness Fashion Show==f&




Innovative Teaching Outcomes
Happiness Fashion Show== &5 255




Innovative Teaching Outcomes
Happiness Fashion Show=fa5 5155
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Innovative Teaching Outcomes
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Innovative Teaching Outcomes
Happiness Fashion Show == {2




Innovative Teaching Outcomes
Happiness Fashion Show =&l 1255




Innovative Teaching Outcomes
Happiness Fashion Show =&l 12155




Innovative Teaching Outcomes
Happiness Fashion Show== &5 255
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~ Innovative
Teaching
Outcomes
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Innovative
‘Teaching
Outcomes
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Innovative
Teaching
Outcomes

Service-learning
Reflections
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Innovative
Teaching
Outcomes

Service-learning
Reflections

 Some differences in positive and
negative experiences were found
during the service among
undergraduates and graduate students.

e Challenge and opportunities of
community engaged teaching were
deliberated to the improvement of
teaching strategy that benefits students,
faculty, communities, and institutions
of higher education.



Service-learning Reflections

e Skills and Knowledge Discovery
— Improve professional skills
— Augment academic knowledge
— Realize the importance of professional learning in school
— Develop the more sophisticated professional skills needed to address
social issues
e Relationship Building
— Learn how to listen and interact with older persons
— Increase interaction with parents or grandparents
— Teamwork with classmates and teacher
— Intergenerational friendships



Service-learning Reflections

* Transformative experience

— Gain new understanding and perspectives on older persons

— Recognize, acknowledge, articulate, examine and confront the
differences between cultures, organizational goals, and priorities.

e Psychological empowerment
— Self-growth
— Self-fulfillment

— Happiness
e Social engagement and future opportunity

e Challenges (e.g., Aware the insufficiency of local dialogue)



For developing future service-learning
engagement course

e Seek proper, innovative and professional intermediary

 Facilitate interdisciplinary learning (e.g., TC + Nursing) (TC + Nutrition)

Corkery & Quinlan (2011)

e Prepare Partnership: interaction between students, teachers, and communities

e Focus on continuity and capacity building (e.g., same community, collection of
topics)

* Include reflective practice, feedback and evaluation
* Include opportunities for public presentation and exhibition for projects

 Include opportunities for publication and dissemination for projects
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Innovative
- Teaching
Applications

the possible
market
implications for
fashion industry
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c MEDBEUSE "I alone
cannot Change z‘he world, but I can

cast a stone across the waters to

create many ripples.”
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‘Service It's not how much we give but how
Learning much love we put into giving.

W i t h Love Saint Mother Teresa

Not all of us can ‘
do great things. = e 0

But we can do
small things with
great love.

e



Service
Learning
with Love

Together let us

build a chain of
love around the
world!
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| ALONE CANNOT CHANGE THE

* WORLD, BUT | CAN CAST A STONE

2

ACROSS THE WATERS T0 CREATE
MANY RIPPLES.

~ Wi Teresa
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